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Å Ǎ Ǎ ̙

Å Ǎ Ǎ ̣

̤ 4.3%Ǎ Ǎ wifi Ǎ ̙

2019

2

n=1067

(n1)

+ (n2)

n=1067

+ (n3)

(n4)

(n1) 4.4%

(n4) 19.5%

(n2+n3)
76.0%

n=2134 (n1)

n=94
(n2+n3)

n=1623

(n4)

n=417

89.6% 21.6% 93.2% 91.0%

88.8% 15.5% 92.5% 91.0%

87.5% 12.8% 91.5% 89.1%

85.2% 9.3% 88.8% 88.6%

42.0% 6.0% 44.6% 40.3%

Ǎ
4

ǉ 5 Ǌ
Ǎ 5

Ǎ

9 Ǎ
Ǎ

(Raking)

̣ ̤Ỵ̈ ̤Ÿ
̣ ̤
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2019

*2018 ǐ ̘ 2019 ǐ

** Ǜ Ǡ

Ǜ 5

2018 n=3088

2019 n=1067

90.1%

82.1%

2019

2018

ʜ

2019 Ǜ (97.4%)̘ ǐ *(76.1%)

2018 Ǜ (96.8%)̘ ǐ (66.4%)

89.0%

80.6%

2019

2018

84.6%

76.9%

2019

2018

42.8
%

36.9
%

2019

2018

ʜ **

2019 Ǜ 609 n=816

2018 Ǜ 670 n=2093

Å ̙ ̘ ̘ ̘ Ǎ
̙



Å Ǎ Ǎ ̘ ̘

15~19 ̘30~44 ̙

̘ ̘ ̘ ̘ ̘

̘ ̘ ̘ ̘

̘ ̘ ̘ ̘

̘

̘

Ǎ n=2134 

* Ǎ

Ǜ (2019) 6

19.5%21.3%17.9%14.0%
27.0%

14.6%19.0%
33.1%30.3%28.1%21.9%17.1%12.4%15.4% 9.0%

21.8%17.2%17.5%21.3%17.7%

76.0%75.3%76.7%
77.0%

73.0%
84.3%80.1%

66.9%69.7%71.9%
77.2%80.4%85.5%76.9%

73.4%

76.0%78.9%74.0%
73.4%

70.7%

4.4% 3.4% 5.4% 9.0%
0.0% 1.1% 0.9% 0.0% 0.0% 0.0% 0.9% 2.5% 2.0% 7.8%

17.6%
2.2% 3.9% 8.5% 5.3% 11.6%
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Ǜ (2019) 7

94.8%

87.9%

84.5%

82.5%

79.2%

65.2%

45.1%

44.7%

39.8%

26.0%

97.0%

89.6%

91.9%

87.1%

84.5%

72.5%

48.6%

47.8%

36.6%

18.2%

n=1911 n=379

Å Ǎ ̣ WiFi ̤ Ǎ ̣ ̤

ǜ ̙

Å Ǎ ̣ ̤̘̣ ̤ ̙

Å Ǎ ̙

Ǎ

n=

n=2134 n=417

85.2% 88.6%

WiFi 65.2% 53.1%

WiFi 42.0% 40.3%

n= 1911 n=379

97.9% 99.5%

59.6% 53.9%

51.5% 56.9%

n= n=

( )

663 785

2661 2827

1495 2455



1,309 1,327 1,356 1,419 1,467 1,539 1,594 1,645 1,623 1,757 1,881 1,760 1,738
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Å Ǎ (2019 ) ̙ ̙

̘ n=1067ǜ n=2134



* Ǎ 1-5 Ǎ
5̘ 4̘ 3Ǎ

** Ǎ

Ǜ (2019) 9

85.2% 42.0%

40.9%44.3% 1.1%

1.2%

( )n=972

40.1%

( ) n=873

32.9%

( ) n=24**

67.2%

* 3.9 * 3.2 

n=1819 n=897

n=2134

12
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Å Ǎ

Ǎ 60

Ǎ

̘ ̙

Å Ǎ

̣ ̤ Ǎ

̙̣ ̤ 28.1%Ǎ

̙̣ ̤̘̣

̤ Ǎ ̣ ̤

̙

Ǜ (2019) 10

30.6%

28.1%

25.7%

25.5%

9.2%

4.5%

2.2%

1.9%

.7%

.7%

.4%

.3%

3.6%

( ̘ )

ǐ

89.6%

10.4%

̘ n=2134

̘ n=233

/ /



1. Mobility ǰ

-

Å Mobility Ǎ Ǎ ̣

WiFi ̤ Ǎ ̣ ̤ ǜ

̙

2. -

Å Ǎ Ǎ 84.6%Ǎ

40.3% Ǎ Ǎ

̙ Ǎ

wifi Ǎ ̙

3. -

Å ̘ Ǎ 10.8% Ǎ ̘

Ǎ Ǎ ̘

Ǎ Ǎ ̙

Mobility 

11
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̙
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Ǎ Ǎ ̙



2018 n=2535 

2019 n=961

Ǎ

* Ǎ

Ǜ (2018/2019) 13

92.7%

76.1%

12.9%

63.2%

26.7%

22.7%

87.1%

79.4%

39.0%

*

81.6%

43.8%

81.2%

16.7%

6.4%

-

3.1%

4.0%

NT$208 5.1%

Å Ǎ ̘ ̘ ̘ Ǎ Ǎ

ǜ Ǎ ̘ Ǎ Ǎ

̙

4.1%

4.5%



Ǜ (2019) 14

Å 98.1% ̙12~14 ̘65 ̙

Å 56.1% ̙

Ǎ n=1911Ǎ n=1911

96.4%

92.3%

89.9%

88.1%

1.9%

11.9%

29.0%

2.9%

34.3%

21.9%

98.1%



ǉn= Ǌ

ǉ Ǎn=1268 Ǌ 14.5% #3

ǉ Ǎn=972Ǌ 12.6% #1

ǉ Ǎn=1246 Ǌ
32.3% #2

20.3% #3

ǉ Ǎn= 2134Ǌ ǐ 20.3% #1

ǉ Ǎn=2134 Ǌ 71.8% #1

Ǜ (2019)

Å Ǎ Ǎ Ǎ
Ǜ 14.5% ̘

12.6% ̘ (32.3%) (20.3%)Ǎ
(20.3%)Ǎ (71.8%)̙

Å Ǎ ̣ ̤ ̣ ̤ ̙



Ǜ (2019) ǛTWNIC (2019) 16

Å Ǎ Ǎ ̙

̣ ǐ ̤Ǎ ̙

Å ̡ 2020 ̢ ( )Ǎ

Ǎ Ǎ ̣ ̤(Common 

Vulnerability and Exposures , CVE Ǎ ̙

18.2%

61.7%

n=2134

n=2134

n=2134

ǐ 20.3%
ǐ

15.8%

10.6%

10.2%

9.2%

7.9%

7.5%

3.7%

34.0%

n=2134

( )

5

3

3

7

9

TWCERT/CC CVE

https://www.techbang.com/posts/74946-trend-micro-announces-2020-capital-forecast-report-three-key-points-quickly-mastered


Å ǉ2018 Ǌ Ǎ ̣ ̤ Ǎ ̙

Å TWNIC 2019 Ǎ ̙

Ǜ (2019) ǛTWNIC (2019) 17

̣ Ǎ code Ǎ
Ǎ

Ǎ Ǎ
Ǎ App Ǎ

Ǎ ̙
Ǎ Ǎ
̙̤

“

̘ ̘
Ǎ

̣ Ǎ Ǎ
Ǎ ̙̤“

̣ ̤ Ǎ ̣ ̤
Ǎ ̣ ̤ Ǎ

̣ ̤



Å Ǎ (69.3ǆ)

Ǎ (20.2%)Ǎ ̙

Å2018 1.4 Ǎ

(29.9ǆ)̘ ǉ Ǌ(18.8ǆ)

(14.6ǆ)̙

Ǜ TWCERT/CC (2019/11) Ǜ (2019/03) 18

69.3%

20.2%

9.2%

1.3%

Ǜ2019 1 10

29.8%

18.8%
14.6%

12.7%

9.9%

4.0%

5.8%

ǉ Ǌ

2018 13714

https://www.stat.gov.tw/public/Data/931916221290VG0W9I.pdf


Å TWNIC 2019 ǍTWCERT/CC

Ǎ ̣ ̘ ̘

̤ (79.4%)Ǎ

̣ ̤̘̣ ̤ ̣DDoS ̤Ǎ

̣ ̤ ̙

1 1

2 2

3 3

4 (Spam) 4 DDoS

5 5

6 6

7 7 (Spam)

8 DDoS 8

9 (Bot) 9

10 10 (Bot)

Å Ǎ CERT/CSIRT Ǎ

Ǎ

Ǎ ̙

Ǎ Ǎ

̙

ǛTWNIC (2019) ǛTWNIC (2019) 19

79.4%

73.7%

70.3%

69.1%

58.1%

43.5%

41.5%

36.3%

30.3%

19.2%

8.0%

( )

DDoS

IP

̘n=8

̘n=501



1. ǯ

ǰ

2. ( )

Å Ǎ ̘ ̘ ̘ Ǎ Ǎ

Ǎ Ǎ ̘ Ǎ

Ǎ ̙

Å Ǎ Ǎ ̙

98.1% Ǎ 56.1%

̙

3. 1. ǯ 2. 3. 4. 

ǰ

Å Ǎ (69.3ǆ) Ǎ Ǎ

Ǎ Ǎ ̙

Å Ǎ ̘ Ǎ ̙
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2019

1. 2019 Ǎ Ǎ

Mobility ̙

2. ̘ ̘ ̙

Ǎ ̙

3. 2019 Ǎ ̘

Ǎ Ǎ

̙

4. Ǎ ̙

Ǎ Ǎ ̙



Ǜ (2018/2019) 22

Å 25.0%Ǎ Ǎ 20~39 ̘45~49 ̘ ̘

̙

Å2019 Ǎ 43.5% 2 Ǎ 8.3%̙

(%) Ǎ n=1911

25.0 24.6 25.5 

5.2 
10.8 

32.4 
41.2 

47.5 
41.3 

24.9 
31.4 

15.8 19.3 
9.8 

5.6 

1
2

~
1

4

1
5

~
1

9

2
0

~
2

4

2
5

~
2

9

3
0

~
3

4

3
5

~
3

9

4
0

~
4

4

4
5

~
4

9

5
0

~
5

4

5
5

~
5

9

6
0

~
6

4

6
5

61.2%

35.2%

3.6%

54.6%

43.5%

2.0%

55.0%

43.2%

1.8%

1

2

/

2018 n=414

2019 n=218

2019 n=479

+8.3%



Å 6.4%Ǎ 30-34 Ǎ 20.6% (47.5%)
Ǎ ̙

Å Ǎ LINE Pay Ǎ Apple Pay ̙
(PXPay) (8.0%)̙

Ǜ (2017/2018/2019)

13.4%

34.5%

4.7%

4.5%

3.8%

6.8%

45.1%

38.9%

24.2%

2.5%

2.5%

7.9%

52.7%

39.4%

19.1%

8.0%

7.9%

1.0%

5.9%

50.8%

41.7%

18.4%

8.3%

6.1%

5.6%

5.4%

LINE Pay

ApplePay

(PXPay)

Payǉ (tWallet)

Pi

GooglePay

2017 n=319

2018 n=414

2019 n=218

2019 n=479

14%
16.3%

22.7%
25.0%

2017 2018 2019 2019

n=2535n=2244 n=1903

+6.4%

n=961



Ǜ (2019) 24

Å55.6% ̣ ̤ Ǎ ̣ ̤ ̣ ̤̙

Å Ǎ Ǎ ̣ ̤ Ǎ

̣ ̤ Ǎ Ǎ ̙

55.6%

30.1%

28.5%

18.2%

4.0%

3.9%

2.5%̘

n=479

46.2%

36.2%

32.7%

31.8%

21.0%

19.1%

( )

Ǎ

Ǎ

Ǎ

̘

Ǜ

̘n=992

https://www.ixresearch.com/reports/%E5%89%B5%E5%B8%82%E9%9A%9B%E9%9B%99%E9%80%B1%E5%88%8A%E7%AC%AC%E4%B8%80%E5%9B%9B%E4%B8%89%E6%9C%9F-20191030


ǯ

25

84.6% 22.7%

1-9

761.4 588 

2018

117

67%1.6 6.4%7.8%

2017
52ǆ

219

2025

90%

Å Ǎ ̘ Ǎ

n=1067
Ǜ

(2018/2019)

n=961
Ǜ

(2018/2019)

Ǜ Ǜ Ǜ Ǜ

https://finance.technews.tw/2019/11/26/mobile-payment-war-begins-next-year-hkma-wants-to-rush-personal-finance/
https://finance.technews.tw/2019/11/26/mobile-payment-war-begins-next-year-hkma-wants-to-rush-personal-finance/
https://ctee.com.tw/news/finance/146010.html
https://www.ey.gov.tw/Page/9277F759E41CCD91/977b5339-f3a1-4882-9935-1f7ca0c075e0


1. ( App) ( ǯ )

2.
M

3.

Å Ǎ Ǎ ̘
Ǎ Ǎ ̙

Å Ǎ Ǎ
̙ ̘ Ǎ Ǎ
Ǎ Ǎ

Ǎ ̙

Å ̣ ̤ Ǎ
̣ ̤ Ǎ Ǎ

̙
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3. 2019 Ǎ ̘

Ǎ Ǎ

̙

4. Ǎ ̙
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Å 2019 2,000 

Ǜ ̘ Ǜ ̘ 28

https://technews.tw/2019/08/06/taiwan-e-commerce-market-growing/
file:///C:/Users/evan_lu/Downloads/%E7%94%A2%E6%A5%AD%E7%B6%93%E6%BF%9F%E7%B5%B1%E8%A8%88%E7%B0%A1%E8%A8%8A%E5%85%A8%E6%96%87.pdf
https://technews.tw/2019/08/06/taiwan-e-commerce-market-growing/
file:///C:/Users/evan_lu/Downloads/%E7%94%A2%E6%A5%AD%E7%B6%93%E6%BF%9F%E7%B5%B1%E8%A8%88%E7%B0%A1%E8%A8%8A%E5%85%A8%E6%96%87.pdf


Ǜ (2018/2019)

ǯ

29

Total 12~23 24~38 39~54 55

2018 n=3088 64.2 62.9 81.9 68.3 32.9

2019 n=1067 62.7 61.4 80.4 69.1 38.1

2019 n=2134 65.2 69.4 83.0 71.3 37.2

Å Ǎ Ǎ Y ̙

Å Ǎ 208 Ǎ X Ǎ 1127 Ǎ Y
̙

2418

1752

2902

2240 2222

2626

1118

2570

3367

2721
2661

1331

2909
3156

2539

2018 n=1500 2019 n=562 2019 n=1177

12+
Z

12-23
Y

24-38
X

39-54 55+

Ǜǆ | Ǜ |

+208

+1127

12+
Z

12-23
Y

24-38
X

39-54
55+



Ǜ (2019) 30

Å ̣ ̤ Ǎ ̣ ̘ ̤̘̣ ̤̙

Å ̣ ̤Ǎ 47.7%Ǎ 12~19 55~59

̙32.3%̣ ̤Ǎ 50~54 ̙

n=1246n=1246

39.3%

28.2%

27.1%

20.1%

18.8%

13.1%

11.2%

8.5%

7.9%

̘
47.7%

32.3%

20.3%

7.5%

3.9%

1.8%

21.4%

/



Å Ǎ ̙ ̣DMA ̤(

) ̡2018 ̢Ǎ 146.43 Ǎ 37.6%Ǎ

21.17%Ǎ 15.7% ̙

Å Ǎ 94.8%Ǎ Ǎ15~64

̙

Ǜ (2019) 31

(%)

( )

12~14 15~19 20~24 25~29 30~34 35~39 40~44 45~49 50~54 55~59 60~64 65+

94.8 94.7 94.8 81.1 97.2 97.9 96.1 97.9 97.9 95.9 95.6 93.7 96.4 93.5 87.6 

79.2 80.2 78.3 94.8 94.8 95.9 95.0 93.9 93.8 84.0 84.6 72.7 61.2 56.1 41.2 

(%)

( )

12~14 15~19 20~24 25~29 30~34 35~39 40~44 45~49 50~54 55~59 60~64 65+

Facebook( )
98.9 99.2 98.6 100.0 95.7 97.6 97.4 99.6 100.0 99.4 100.0 100.0 99.1 98.0 100.0 

Instagram
38.8 35.7 41.9 65.2 72.6 71.9 60.1 47.7 36.5 24.0 25.6 13.7 16.7 4.7 8.8 

Facebook

Ǎ n=1911

Ǎ n=1514

http://www.dma.org.tw/newsPost/421?fbclid=IwAR3c8vxkzPHUWcIem4dsUir2Q2vMyQ1uCzn4vqgeZY6kD3_edRqEZ7RdbrQ
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̣ Ǎ
Ǎ

Ǎ
̘ ̙
ǎ30 40 Ǎ

1000~1500 Ǎ Z

10 ̙̤

̣ Ǎ
Ǎ 50~60%Ǎ

70%Ǎ Ǎ
̙
Ǎ

̙̤

“ ̣
ǍFacebook Ǎ
IGǍ Ǎ
Ǎ ̙̤

̣ Ǎ
Ǎ Line

ǍLine

Ǎ Ǎ
̙̤

“ “̣ Ǎ
Ǎ

Ǎ Ǎ
Ǎ

Ǎ
Ǎ ̙̤

̣ Ǎ
Ǎ Ǎ

Ǎ
̙

Ǎ Ǎ
Ǎ Ǎ
Ǎlook like̙̤

Ǎ Ǎ
Ǎ Ǎ
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Å Ǎ Ǎ25~39 ̘50~54

Ǎ ̙

Å ̣ ̤ Ǎ ̣ ̤ ̣ ̤

̙

n=573n=1514

29.4%

26.6%

13.7%

62.1%

̘

47.9%

25.2%

23.7%

16.2%

12.8%

8.4%

7.9%

6.6%

37.9%



Ǎ Ǎ ̙

Ǎ

1.

2.

Å ̘ Ǎ ̘ ̘

̘ Ǎ Ǎ ̙

̘ ̘ ̘ Ǎ ̙

Å Ǎ ̘ Ǎ ̙
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